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This thesis uses Content Analysis Method and Comparison Analysis Method to deeply 
study Taiwan’s news media, by the event of“Chen Guangbiao(the top philanthropist 
throughout Mainland China)’s doing good trip to Taiwan” as an example. The thesis 
selects China Times and Free Times as representatives of Taiwan's newspapers, the 
“2100 Nationwide Talk” program as a representative of  Taiwan's TV political talk 
shows , “NOWNEWS”as a representative of Taiwan's NetMedia. The thesis examines 
five factors of public opinion, that is, scale, presentation, content, participant and 
preference in order to find out the features of public opinion. After the in-depth 
exploration, the thesis also attempts to do an induction of characteristics, regular 
patterns and influence factors of the construction and development of public opinion 
by Taiwan’s news media. 
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